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Situation
Young people today are bombarded by
conflicting messages about how education
will prepare them for the future. Many people
see high school’s primary purpose today
being preparation for college, which in turn
should serve as a gateway to “a good job.”
Meanwhile, employers complain that students
who graduate from high school or college
often lack enough work experience and
real-world skills to make them ready for
workplace success. Adding to the confusion,
many people still believe that a young person
who chooses a vocational pathway in high
school rather than a purely academic one
is sacrificing future earning potential. In
reality, all of these messages are rooted on
myths—and the challenge facing Cumberland
Perry Area Vocational Technical School
(CPAVTS) was, simply put, to explode those
myths…and replace them with a fresh new
narrative.
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Strategy
Mary Rodman, administrative director of
CPAVTS, saw the opportunity to change the
nature of the conversation in her community
and recruit students from sending school
districts with a fresh and relevant message
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that would speak to them, and to their parents. The key messages of today’s CPAVTS are
powerful ones: that a student can go to vocational high school and still graduate with an
adademic diploma and preparation for college; that students at CPAVTS are well-prepared
to enter the workforce right after high school, but are also equally prepared to continue their
studies—often while building their career at the same time; and that many CPAVTS students
even receive college credit while in high school, giving them a “leg up” when they enter college.

Solution
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“Working with Wendt Partners
has helped us create a stronger
and more professional image

Building on the concept that the key to college and career success is in working toward
a profesisonal pathway, Wendt Partners connected the messages together and developed
a comprehensive newsletter program that has become the centerpiece of the school’s
communications. The newsletter integrates program profiles, descriptions of opportunities,
and success stories together, all the while emphasizing that a CPAVTS education prepares
students to be more successful in college, and in the workforce as well. This concept has
culminated in powerful success stories, such as the profile of a graduate who went on to
establish his own business; serve as an officer in the military; and run successfully for public
office—all rooted in skills he learned while at CPAVTS. As a result, stakeholders are getting
the message that the school offers state-of-the-art programs and powerful opportunities.
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and community stakeholders
that we serve. They are very
creative in crafting engaging
narratives that tell a compelling
story.”
■

Mary Rodman
Director
Cumberland Perry Area
Vocational Technical School

New York Office
44 West 28th Street, 8th Floor
New York, NY 10001
Tel 212.905.3580
Fax 212.905.7710

www.wendtpartners.com

Washington, D.C. Office
2011 Crystal Drive, Suite 400
Arlington, VA 22202
Tel 703.682.6880
Fax 703.682.6804

